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About IndexTools

IndexTools has been a pioneer 

in the web analytics industry 

ever since it was founded in 

2000.

IndexTools’s real-time, flexible 

and scalable products support 

more than 3000 companies 

worldwide such as Tesco, 

Vodafone, PriceRunner, and 

Jamba.

IndexTools serves a worldwide 

client base directly and through 

a network of over 200 local 

partners in more than 25 

countries around the globe. 

IndexTools operates from New 

York City, US and has an 

extensive Technology Develop-

ment Center in Budapest, 

Hungary, EU.  IndexTools 

invests a significant part of its 

revenue into research and 

development to support new 

web analytics initiatives.

IndexTools Web Analytics 9.0 
incorporates a number of new features 
and enhancements that go beyond web 
metrics reporting to provide marketers 
with enterprise marketing workflow 
management. The product enables 
improved control and information 
sharing with Report Notes that allow 
colleagues to document and share best 
practices, as well as Custom Alerts and 
Color Coding to identify optimization 
thresholds.

Your Essential Online Business Tool 

IndexTools provides accurate, insightful and timely 

data to help you make informed business 

decisions about the performance of your website 

and online marketing campaigns. Our clients use 

IndexTools reporting data to reach the following 

aim:

Increase Your Conversion Rate

A useful way to measure the value of your 

website is to track the actions your visitors 

perform. These actions might include a purchase, 

a member registration, an email newsletter 

subscription, a sales lead, a file download - or any 

custom action you define. With IndexTools 

Conversion Analysis, you can analyze the behavior 

of your visitors against these actions. For 

example, how many visitors that arrived from a 

given marketing campaign went on to make a 

purchase?

Optimize Your Paid Search Budget

The problem with paid search is your costs 

fluctuate according to demand, which makes it 

tricky to calculate return on ad spend (ROAS) -  

especially when working with two or more paid 

search engines, or hundreds of thousands of 

keywords. IndexTools solves this problem by 

retrieving your dynamic paid search costs in real 

time from the leading paid search engines 

(including Google, Yahoo, Microsoft AdCenter, 

MIVA and more) to detail your PPC performance, 

showing ROAS for each distinct keyword and 

search phrase. Bid Management 1.0 gives you the 

opportunity to manage multiple keyword 

campaigns in multiple search engines.

Visualize the Business Critical Paths

IndexTools Path Explorer (visual overlay) enables 

you to track the most complex, dynamic websites 

including redirects, rotating dynamic elements, 

image maps, forms, etc. Troubleshoot your 

transaction paths to help your web visitors reach 

their goals - and yours.

Streamline Your Sales Process

Studies show that a vast majority of all shopping 

carts are abandoned before purchase. The 

numbers are similar with other kinds of 

multi-step web transactions. IndexTools Scenario 

Analysis enables you to define the steps toward 

completing an online transaction. Understand 

why visitors drop off at each step in order to 

identify bottlenecks and barriers.

Powerful but Simple

IndexTools proprietary technology can easily serve 

high traffic websites - even sites serving in the 

billions of page views per month. And yet, many 

websites can be set up for IndexTools tracking in 

less than one hour. IndexTools is designed around 

simplicity. Each report is a departure point that 

lets you drill down for details, including trends, 

visitor paths and individual visitors or 

transactions.

Track & Analyze Your Revenue

If you sell from your website, then your most 

important web performance metric is revenue. 

IndexTools Revenue Tracking works with your 

shopping cart system to record each sale, and the 

associated revenue. This lets you break down 

your revenues according to the traffic source, 

including banner or email campaigns, partner 

links, organic and paid search - and even 

according to the search phrase.

How it Works?

IndexTools uses a sophisticated, browser-based, 

tracking system to identify and track visitors 

through your website. With this system, 

IndexTools is able to identify details about your 

website visitors, where visitors go in your 

website, and what they do while on the website.

 

 

 

 

 

 

 

 

 

 

 

 

 

 



PATH ANALYSIS
Helps you optimize your path to

sale by identifying visitor browsing

patterns.

LIVE COST ANALYSIS 
Calculate the profitability of each

PPC keyword & provides you

real-time insight into the

effectiveness of your paid search.

PATH EXPLORER 
With IndexTools’s visual overlay,

you can study and compare each

link on your website — on the

web page itself.

SCENARIO ANALYSIS
Troubleshoot 

shopping cart 

abandonment, form

submission and more.

ALERTS & EVENTS
Get alerted when metrics rise or fall,

and record important events (e.g., web

site changes, public holidays).

CUSTOM REPORTING
Tailor our reports to your specific

requirements. Easy-to-use Custom

Report Wizard to add or subtract

metrics (including Custom Metrics)

within a given report & bookmark

that report for future use.

EXCEL & CSV EXPORT 
Export reports into Excel or CSV 

format for further analysis. 

CAMPAIGN MANAGEMENT
Define hierarchical categories to

organize the display of your

advertising campaign results.

REAL-TIME SEGMENTATION 
Examine how different groups of 

visitors respond to your campaign 

landing pages, page layouts, calls 

to action, and more. 

MERCHANDISING 
Track the individual 

products your customers purchase, inc. number of 

units, revenue per product etc. Define categories for 

your products, and use our new Custom Reporting 

feature to further analyze your product performance. 

COMPARATIVE REPORTING 
Examine the results for two time 

periods, side-by-side on the same 

page. 
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New York Office 
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+36 1 335 8019 fax 
sales@indextools.com 

ASK IT     - IT TUTOR 
The IndexTools Tutor generates

on-the-fly, plain English, executive

summaries that can be copied, at

the click of a button and used for 

management reports.

TM

EXECUTIVE DASHBOARDS 
Focus on the numbers that move 

your business. Executive Dashboards 

give you a snapshot of your KPI’s. 

Set goals, track your progress and 

identify danger points. 

CROSS-SELL REPORTING 
Increase revenues by studying customer 

purchasing patterns and then by 

optimizing your promotional strategy. 

FIRST PARTY COOKIES
Greater accuracy of collected data

with First Party Cookies.

 

API INTEGRATION
API Integration enables you to 

interface with our proprietary

database and functionality through

a SOAP/XML RPC interface.

 


